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BECOMING A ZERO WASTE 

FOOD COMPANY 
ALARA WHOLEFOODS LTD 
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THE DRIVERS: In 2005 Alara set up two

specific goals within the first Knowledge

Transfer Partnership into Sustainable 

Development in the UK.  These goals were 

to become Zero Waste and Zero CO2.  

 

 

THE COMPANY: Alara Wholefoods Ltd 

was infamously started in 1975 wit

found on the street by the now s

director who was living a ‘money 

lifestyle.  With the company factory

located in the heart of King’s Cr

London, Alara produces over 70 tonne

organic muesli a week, incl
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Gluten free. 

  

The business’s commitment is to provide

very high quality products to

 

 

 

 

 

gluten free, Fair Trade or small produ

runs of customer specified blends usin

unique data base control solution. 

 

Certified by the Soil Association since 1988, 

the UK registered with the Coeliac So

and production is always performe

adherence to British Retail Consort

Grade A quality standards. 

 

 

 

 

 

 

As quoted o te: “We n the company websi

live in a throw away society…but there’s 

no such place as ‘away’…” 

 

Alara recognises the literal 

sending rubbish to landfill, lett

potential nutrition and energy rot away in 
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TAKING ACTION: Using a variety of 

nding and support networks Alara has 

 

format.  Top in the hierarchy is to stop 

waste being produced in the first place. 

 

1. Reduce  

Some of the ways that Alara has reduced 

the amount of waste produced are: 

contributes to climate change ca

to create energy.  

 

Alara takes waste manage

seriously and has managed to 

food waste produced at its factor

per day.  This has been a
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2009 Alara became the first Zero Waste

manufacturer in the UK and now no waste 

from the factory is sent to l

incineration.  
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collecting office paper which is 
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 The factory has area sensitive lighting 

to make sure that electricity is not 
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 Every day, Alara’s chef cook

lunch for the staff.  Vegeta

peelings get collected and 

compost bin or in the wormerie

material possible; 

 Not printing out documents 

office unless it's absolutely necess

 Having separate bins throughou

factory so waste can be separated by garden.  

 staff and recycled more effectively. 

 

. Reuse  

 Alara sends any undamaged card

boxes, which the ingredient

 

 

 

 

 

 

 

 

 

firewood for the staff BBQ.  

 

WHY IS IT CSR? Alara ha

multiple benefits through its S

Development Commitments; no

it been able to position its organis

and brands within the ever-expa

‘ethical consumption’ market

but the company have been abl
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rewards. As MD Alex Smith c
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following goals: 

 Become Carbon Negative in 2010; 

 Expand the fruit tree orchard which completely biodegradable withi

months. 

 Any cardboard boxes that can  

reused, get recycled.  

 Film wrapping from incoming pa
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a small scale anaerobic digestion

plant.  
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For further information, please contact Article 13 

on 020 8840 4450 or visit www.article13.com 

 
For more information on Alara’s sustainability 

strategy and performance, please contact Alex 

Smith on alexsmith@alara.co.uk  
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